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Date: 10 March 2011 AD Value: RM 3,872.21
PR Value: RM 11,616.63

Publication:  Nanyang Siang Pau

Headline: RM400 million plan to contribute 50% of Emery Oleochemicals’ profit

Summary: Emery Oleochemicals’ CEO, Kongkrapan said that the investment of RM416.2 million is
expected to contribute 50% of Emery Oleochemicals’ profit. This initiative will support the
ETP’s push to capture the full potential of palm oil downstream activities, especially in the
finished segments that generate high value, such as oleo derivatives.
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